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Nai onal Toy

By WARD CANNEL

NEW YORK — (NEA)—With

- bathing suits and parasols on

« display in depariment store win-

. dows, it is time once again for

i the annual National Toy Fair—
when 15,000 nervous adults de-
scend on New York to jockey for
position under next December’s
Christmas trees.

And according to veterans of
this yearly war, it is no child’s
play.

Of the 2,000 manufacturers
. showing their wares, only about

.- 600 are the core of the toy indus-
+ try. Most of the others are in-

and-outers, trying it once or twice
. and getting out, finally, to lick
. their wounds.

“But even this high mortality
rate is not discouraging to ouf-

o

. siders,” one manufacturer’s rep- TOY TRANSMITTER of Morse code is one ifem to be un.

Fair No Fun
For 15,000 Nervous Adulis

. Tesentative said. “The fascina- veiled for buyers at the National Toy Fair.

tion of toys seems to be as ir- ;

resistible to the grown-ups as it| But it is this odds-against-you
does to the kids.” lure which opens each toy fair
with new faces, and closes it with.

examples, a furniture maker will jaws. For the toy market is wild-

show bﬁyefs within 48 hours.

Distribution_is  a ‘tremendous

And so, to cite a few typicallruised eyebrows and sagging }I;Zict{acginioi (t):;oﬁlarclgs»g 1;3{1:

bout going into such a highl
competitive field, }

In this climate, it is not su
prising that the casual observe
has trouble gaining entrance 't

_ toy showrooms before the fai

opens. At the venerable A. C
Gilbert Co., a top spokesman . {:
former F.B.I. man) explained:

“We got badly burned som
years ago when we didn't tak
this kind of precaution. ’ﬂt
competition had enough time t
see our stuff and go home fo re
tool before the fair.”

To put a frosty _icing on thi
cake of woe, there is no rea
way to assay the  consumer
market.  You can usually counf
certain bread-and-butter items—
building blocks, a few wheel toys.
a few well-known games.

But who could have predictec
the hula-hoop? So the rule of
jthumb is generally: “Stick close
it the news.” Consequently this
year’s fair has science and space
written all over it.

“We could have done pretty

- decide to use his slack season to|ly competitive—$1.6 billion split it unprofihtab(lie to sell in th‘g thSt' v,iell” with ?n éigzrcigi? .I‘)gﬁt
. make wooden toys. Or a plastic|up so many ways that no mem.|And its hard to open a Wes BT Ola, - N ¢ g
_ utensil plant will take a fling at|ber has more than 10 per cent of Plant because capital is shy a-|we couldn’t invent one in time.

. molded foys. Or a garment mak-|the sales. |
er will try dolls’ accessories. And so, if the fight is fierce|
But it doesn’t stop at the cor-!for the marketplace regulars, iti'

_ porate level. Homebodies who | is unbelievable for the new- |
- could be using their spare time!comers. To wit: ’
- constructively by collectin g| Outside of trade names and a!
 stamps or building bomb shelt. | few gimmicks, few new toys are|
ers are staying up late to invent copyrighted or patented. ’
games. Inter-industry spying is avail-
The Bradley Co., biggest manu- | able, ready and professional. For
facturer of games, reports the a mere one thousand dollars you
receipt of 3,000 unsolicited ‘game|can get the competition’s line
ideas, models and blueprints each|well in advance—and adjust your
ear. The reason: you get a five line and prices accordingly.




